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About this Program

We're excited to introduce our unique M,
method, crafted with years of f_ i
experience creating successful brands '
in the market.

I've curated all the essential topics and
created a plan that you can use to thrive

and achieve your business goals. '

Let’s take your brand to new heights!
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General Information

FLORA SALGUERO

DURATION

100% Online (Live + Platform)

8 weeks

Low, you just need to focus

DEDICATION

Moderate

Requirements

Previous knowledge

No prior knowledge is required to
complete this process. Cur step-by-
step instructions make it easy for
anyone to get started.

Equipement

All you need to get started is a
device with good internet
connection, such as a computer,
phone, or iIPad. No additional
equipment or software is required.

Business Idea

Having an initial idea or concept for
your business is highly
recommended. This will help you
focus your learning and make the
most out of the method.
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4+ Brand Soul

- Brand Purpose

- Brand Vision

- Brand Mision

- Brand Values

- Brand Positioning

- Brand Personality

- Brand Voice

- Brand Story

- Brand Tagline

- Brand Audience (Persona)

Brand Identity +

- Moodboard

- Logo Design

- Logo Concept

- Exclusion Zone

- Minimum Size

- Logo Variations

- Logo in Color

- Logo in Background
- Prohibited Uses

- Logo partnership

- Brand Colors

- Brand Typography
- Brand Photography
- Brand Texture

- Brand Pattern

- Applications
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4+ Deliverables

- Brand Guidelines
- Logo files
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The result
1. Consistency: All aspects (visual 4. Efficiency: By providing clear
and verbal communication) are guidelines for visual and verbal
consistent and aligned with your communication, the decision-
brand's values and objectives. making process is easier for

creating new marketing

2. Recognition: Your brand will ) :
materials or campaigns.

stand out from your competitors
and have a strong, recognizable 5. Employee engagement: Help

visual presence in the market. employees understand and
connect with your values and

mission, leading to increased
engagement and productivity.

3. Trust and credibility: Build trust
and credibility with your
customers by demonstrating a
professional and reliable 6. Customer loyalty: Create a sense
approach to business. of loyalty and affinity among

customers, increasing customer
retention and advocacy.



THANK YOU

¥ See you inside the DBM ¥

GET STARTED |




